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Bartelt Maj Brad 5

From: Cassy Krlley [Casey Kritey@ROFMedia,corm]
Sent:  Wadnesday, August21, 2002 5:08: PM
To: Bartalt Maj Brad5
Subject: RiE: Faking it

Dear Major Bartell,

Thanks for tryingl TakeCare,
Casey

--=--Original Message-—-
From: Bartelt Maj Brad § [mafito:BarteltBS@hqme.usme.mil]
Sent: Tijesday, August 20, 2002 2:15PM
To: Casey Kriley
Subiject: RE:Faking It

Casay:

Although there are potentials to highlight the professionalism ofcur Dis and recrult raining
process, a5 well Ba tha developing relationship between a navice and his mentors, untapping
hitherlo unknown polentlal, seif-discovery, and an opporlunity for the viewer at home to gain a
unique insight into our eslesmed organization, my higher headquarters and | cannot overcome the
basic fact that you can't fake being a Marine. Real Marines are just that, the real thing. “The Change
Is.forever.” "Tha title lasts a lifelime.” "There ara only two kinds of people who understand Marines:
Marines and the enemy. Everyone else has & second-hand opinion.” Therelore, the Marine
Corps whl not support the "Faking It” proposal. | wish you well and thank you for your pallence and

professionalism.

VIR, Maj. Brad Barteit

Original Message —-—
From: Casey Kriley [mailto:Casey.Kriley@RDFMedia.com]
Sent: Tuesday, August 13, 2002 8:02 PM
To: BarteltBS@hgme.usme.mil
“Cc! Sam Anthony; Sam Feirstein

82302002

Subject: RE: FakingIt

Dear Major Bartelt,

| understand that it might be difficult to sell theidea in terms of the title "Faking it". To be honast, |
dant fee! the tide truly does full justice to the show itself. The developing relationship between a
novice and his mentors is what lies at the heart of the show,and there Is nothingfake about that.
For mentors, if increasingly matters that their pupll succeeds. For the participant, it's three weeksof
finding their hitherto unknown potential.

Arnericans areconstantly plagued by thei fears whichoften get in the way of their true
potential/success. This show allows:‘people to discover a new side that exists within lhemselves.

Yas, after threewaeks of training we put them to the test, a timeline thet isn't true lo the depth of
tralning neededin the USMC; But, if they succeed and pass the test, thelr new found persona and
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potentialare solidified, and the vidwer at home gain a unique insight intoa r  , v i swe  ga i r  your esteemedorganization. For me, the USMC represents the epitome of commitment and discovery of untappedpotential. Not only would the segment dis 
ga  Mar ine

) piay the rigorous training involved in becoming a Marineand the excellent instructors you have, theSL  ) show may make those who don't feel they have what It
takes to become a marine think twice and peak thelr interest In appiying.

If the.participant succeeds, It demonstrates truly how amazing your Drill Sergeants are at their job. If
they fall, it confirms the fact that as you sald in your note "Marines are Marines -- the real thing”

Watching our participant go through the process and take the test makes our viewers feel that they
loo can accomplish whatever they put heir minds to. This is surely the best message that the
USMC could put out thera.

My Executive Producer, Sam Anthony, who crested the show in England, would welcome the
‘opportunity to meet with you in person at headquarters, and can rearrangehis calendar this
Wednesday or Friday, if you could possibly find the time for a brief chat. | truly belleve that if you
met us both, and lalked through some of your concems, then you would realize that we are sincere,

“ and  come round to the idea that the show would be a valueble, exciting and worthwhile project for
the USMC to be involved in.

Please let me know if you can fit us in loday, or on Friday.

Thanks for your time’ and consideration,
Casey

Casey Krlley
Associate Producer "FakingIt"
RDF Media
818-817-5202 oo

casey.kriley@rdiredia.com



Bartalt Maj Brad 5

From: Bartelt Mal Brad 8
Sant: Monday, August 18, 2002 5:29 PM
Tas Krusa-Dossin Col Ma ryAnn
Ce: Kay LICol Stephan H; Miller MajKimberley.J: Haney Capt Shawn D
‘Subject: Fakinglt ~~  Co 

h

Ma'am:

Ag you are aware, the L.A. Office has been contacted by RDF Madia, producers of Faking It USA, for the
conceptual davelopment and eventual support of filming of a reality show sboard MCRD San Diego. The 60-minute show,
airing on the Learning Channel, bills itself asa My Fair Lady for the 21st Cantury -- the story of what happens when real
people take up the challenge of transforming themselvas Into someone entirely differenl, The proposal was to lurn a faker
into a "Marine." Drill instructors, through rigorous raining In drill, discipline, and physical fitness, would transform a faker
inlo a "Marine." The faker will then compele against real Marines In a test -- Marine of the Quarter Board ~ or something
Simiar with a panel of experts judging and then being explained that one of the contestants is a faker and asked lo choose

a faker.
Although there ara poleitials to hightight tho professionalism of our Dis and recruit rzining process, as well as the

developing relationship beiween a novica and his mentors, untepping hitherto unknown potential, self-discovery, and an
opportunity for the viewer at home to galn a uniqua insight Into cur esteemed organization, | can't overcome lhe basic fact
thal you can't fake being a Marine. Real Marines are jusl that, the real thing. "Tha Change is forever.” “The litle lasts a
Iifetime.” “There are only two kinds of people who understand Marines: Marines and the enemy. Everyone else has a
second-hand opinion." Therefore, | recommend that the Marine Corps not support the "Faking I I  proposal ant? ask that
you support my recommendation,

VR, Brad

Major Brad S. Bartelt
Director, Marine Corps Motion Picture
and Television Liaison Office = ~~

10880 Wilshire Blvd, Suite 1230
Los Angeles, CA 90024
(310) 235-7272
cell (310)  628-6253
e-mail: barteltbs@hgme.asme.mil

Tracking: Raciphant Dafvery
Krusa-Dossin Ctl MaryAnn Dalivered: BrS/2007 5:20PM
Kay LiCal Siephen 4 Dalivarad: 8/18/2002 5:20 PM
Kiar Ma) KimberayJ Delivered: 21972002 5:29 PM

Haney Gapl Shawn0 Defivared: 3/16/2002 5:20 PM
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Bartelt Maj Brad S
From: Casey Kriléy [CaseyKriiey@ROFMedissoit]
Sent: Tuesday, August 13,2002 8:02 PM
To: BarteltBS@hame.usme.mil
Ce: Sam Anthony: Sam Feirstsin
Subjeét: RE:FakingIi

Dear Major Bartalt,

l-understand thatitmight be difficult to sell the idea in tarms of the lithe "Faking II", To be honest, | .don't  fesl the
title truly does full justiceto the show itself. The developing relationship between a novica and his menlors is
what l iesat the heart of the show, end theré is nothing fake aboul thal. For menlors, it increasingly matters thal
their pupil succesds. For the participant, it's threa weeks of finding their hitharlo unknown potential.

Amaricans areconstanlly plagued by their fasrs which ofien ge! In the way of their true potantial/success. This
show allows paopld to discover anaw side that axisls within themselves.

Yas, after three weeks of training we put ther to the test, a timeline thal Isn'l frie lo the deplh of lraining needed
in the USMC, But, if thay succeed and pass the lest, thelr new found persona and potenlial are solidified. end the
viewer at hotme gain a unique Insight into your esteermad organization. For me, tha USMC represents the apitome
-of commitment and discovery of untapped polantial. Not only wouid the segment display the rigorous training
Involved In becoming a Marine and the excallent Insiruetors you have, the shaw may make those who don't fesl
they have whal it lakes to become a marine think twice and peak thelr interes! in applying.

i f  the participant succeeds, it demonstrates truly how amazing your Orili Sergeants are at their jab. If they fail, It
confirms the fact thal as you said in your nots "Marines are Marines — the real thing”

Watching our participant go through lhe process and lake the fest makas our viewers fee! that hey loo can
accomplish whatever they put their minds to. This is surely the best message that the USMC cotdd put oul there.

My Execulive Producer, Sam Anthony, who crealed the show In England, would welcome the opportunity fo maet
with you in person at headquarters, and can rearrange his calendar this Wednesday or Friday, if you could
possibly find the tirme for a brief chat, | truly belive that If you met us bath, and talked (hrough some of your
concems, then you would realize that we are sincere, and come round to the idea Lhet the show would ba a
valuable, exciting and worlhwhile project for the USMClo be involved in.

Please Ist me know if you can fit us in today, or on Friday.

Thanks:for your time and consideration,
Casey

Casey Kriley
Associate Producer "Faking It"
ROF Media
B18-817-5202
casey.krileyrifmadia.com

8114/2002.



Bartelt Maj Brad 8 — —

From: Bartalt Ma Brad 5
‘Sent: Monday, August 12, 2002 1:51 PM
To: Miller Maj KimberleyJ Ce

Co: Krusa-Dossin Col MaryAnn; Hanay Capt. Shawn BD
‘Subject! Faking It

Majer Milter:

As parour.phione conversalion here Is tha &-mallon the lates! reality show proposal for the Marine Comps. The
L.A. Office has been contacted by RDF Meda, producers df Faking IL USA, for the conceplual devalopment and eventual
support of filming aboard MCRD San Diege.

Background: The show bills itself as a My Falr Lady for Iha 21st Century -- the slery of what happens when real
people lake up the challenge of transforming themselves into semecna entirely diferent. Coached by mentorsfexperts, 2
faker is transformed into his new persona over a three-week period. The faker then performs a lest before & panei of
experts, Faking It originated in the UK — one of the highast raled programs in England orn their Channel 4 { a hip version of
our PBS} ---and will air on the Leaming Channel —- 60 minute show. RDF Media has a reputation of producing quality
programming.

Eroposal; Turn a Faker [nto a "Marine® Drill instructors, through rigorous Iralning In drill, discipline, and physical
filngss, will transform a faker into a "Marine." The faker will then compete against real Marines in a test — Marine of the
Guarter Board -- or something similar with & panel of experis judging and then being explained that one of the canleslants
Is a faker and asked 10 choose the faker, The show will be daing five segmaenls, sath with different slarl dates. The shoot
length for each segment is three weeks. The dates lhey are proposing for a Marine segment ara Sept. 30 lhru Oct. 18
(other possibilities are: Sept. 8 thru Sept. 27 or Oct. 14 thru Nov. 1.)

Taks-ahvays: The producers understand It lakes 12 woeks lo maka a basically rained Marine, not three and il is
net spmething you can fake, They feel that with 3-waaks of intense one-on-cne lraning, which doas nol occur in recruit
training; a faker can be ready lo compale at the basic level, Whether or not the faker is detected, the Marine Corps is
portrayed In a postive light because the professionalism of our DIs and the difficulty of becoming a Marine will be the
focus. | feel the show and its premise is supportable. The show would be another vehicle the Corps could use lo highlight
recruit training and the professionalism of the process and the Dis. Bul support comes with a price. Another film crew
aboard MCRD could be too much of a hassle. Please lake this for action ta detarmine if we move forward. Thanks in
advance,

-SiF, Malor Barfeit

Major Brad S. Bartelt
Director, Marine Corps Motion Picture
and Television Liaison Office
10880 Wilshire Blvd, Suite 1230
Los Angeles, CA 90024
(310) 235-7272
cell (310) 628-6253
e-mail: barteltbsi@hqme.uasme.mil

“Tracking: Recipianl Delivery
Mellor Ma) Kimberieiy J Delivered: 8112/2002 1:51 PM

Krusa-Doezin Col MaryAni Deflviired: 82/2002 1:51 PM

‘Hasiay Capt Shawn Deliviriad: 8122002 1:51 P i
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7/22/2002

To; Captain Shawn Haney
From: Cisey Kiley — AssdeiateProducer, RDFMedia
RE: “FakingIt" Television show

Dear Captain Haney,

To follow is the.informationyou requested:

Faking It is aMy Fair Lady for the 21" century — the story of what happens when real
people take up the challenge of transforming themselves into someone entirely different.
Coached by mentors who provide the experiist neededto transiorm the faker into his new
persona over a three-week period, our real people must try and pass the test, performing
in their newidentities before apanel of experts. The show, which originated in the UK,
is oneof the highest rated programs in Iingland. This will be the first season of Faking It
[JSA. an American version of the hit British show, which will air on The Learning

Thannel, running sixty minutes in length. | he rho

We are extremely excited by the prospect of turning a real person into an active Jparine,
We would choose a faker from an opposite atic, Gch £3 TD and pul thom
through extensive training with several mentors from the Marine Corps. The primary
mentor, as suggested by Captain Haney, could be a lop dnl sergeant. The faker could
live in the barracks under his command. Other mentors could be a variety of young

‘marines. After three weeks of rigorous training and education, the faker would be pul to
thie test. A pans}of judges, possibly the Quarter Board, would observea specifically
designed day of training with a group of magines, the faker included. The board would
‘choose which person they believed to be the fake, evaluating their performance.

Our company, RDF Media,is one of Britainslargest, and most prestigious independent
television production companies, with offices in London and Los Angeles. The company
was formed seven years ago and has estgblished a reputation for exceptional quality and

‘innovation, having produced hundreds Afhours of documentary, ‘reality’, and drama
programming for broadcasters all aver/the world.

{ Ahe  Quarter
Mar  I he  []



- From: Haney Capt Shawn D
Sent: Monday, July 22; 2002 4:24PM
To: ‘Casey Kriley' BN

Subject: RE: Just cliecking in...
Hey, Caseyl

It has been a Title busy, had a couple of days filming with two TV projects so | have been out of the office a little
lately. Bu l l did speak with my boss about theproject and while a iltlle skeptical at first we do think this is
something we could possibly work an. However, I'm sending Ma| Bartelt the e-mail fiom you and | will za if he.
can run this idea through Headquarters and the Recruit depot while | am gone. | do depart tomorrow and retum
to work the following Tuesday. | will give the Major your contact information as well.

The maincencem will be that It lakes 12 weeks to make a basically rained Marine and it is notsomething, you
can just fake. | think our answer to that is a team of very qualified and dedicated Marines can takea guyoff tha
sireats anid train him into'a Marne in termsof drill, discipline and physical stiributes,

As far as follow-on training...

Upon completing twelve weeks of basic training, the new Marines.receive 10 days of leave. Then they attend
Marine Combal Trainirig (MC ab ay  go straight to tha
STEIGER.  1 hen after completing MLT,  the Marines atlerd the 2 f l e  school for their assigned

8 Military Occupational Specialty (MOS school). The length of these t l prey | don't think therais reelly a
£0 < ™ show idea in termsof MOS. Thatis simply a Marine whoI then taught a job...tha true test is In becoming a
4 Marine.
r y

5 e r  Thanks!

rs Capt Haney

--—-0Original Message——
From: Casey Kriley [mallto:Casey.Kriley@RDFMedia.com]

Sent: Monday, July 22, 2002 11:38 AM
Ta: Haneysd@hgmic.usme.mil
Subject: Just checking In...

Happy Monday!

Just wanted lo touch base with you as | believer you are leaving town tomomow. Wondering if you hed a
“chance to speak with Camp Pendleton and Parris Istand re: "Fsking It". Also, once someonsbecomes.a
Marine, what happens to them? Are there other specific positions they continueon to rain for? Would any
of these posistions be interesting for us to explore for our faker?

Hope you're havinga great dayl
casey kriley- rdf media

file: AR Femail htm 7122/2002
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Bartelt Maj Brad S

From: Haney Capt Shawn D
Sent: Monday, July 22, 2002 6:43 PM

Tor Bartelt Maj Brad §
Subject: FW: Just checking in...

ot  ®
Fx

sir, ne”?
j o

The reply from Casey re: "Faking It"... V2} °e
--—Original Message—--- aw  Na
From: Casey Kriley [mallto:Casey.Kiiley@RDFMedia.com] ea
Sent: Monday, July 22, 2002 6:05PM }

To: Haney Capt Shawn D
Subject: RE: Just checking in...

Thanks for replying. Focusing on drfll, discipline and physical atiribules are exactly on the right track of what we
were thinking, All of us here know that (fwoilld be impOSSIbr 5 ITY Take ites a marine. Wilh the heip of your
drill sergeants dnd top marines, our Taker wo ld  ; LETO PASS § shine, remedial lest- probably
having to do with the attributes you mentioned. ThereIn lies poh the challenge and the beauty, The show would
demonstrate both the difficult task of becoming a marina as well as the excellent rainers and teachers vou have.

ave a.great trip!

casey kriley

—{riginal Message—
From: Haney Capt Shawn D {mailto:HaneySD@hqrc.usme.mil}

‘Sent: Manday, July 22, 2002 4:24 PM
To: Casey Kriley

Subject:  RE: Just checking in...

Hey, Caseyl

It has been & little busy. had a couple of daysfilming with twa TV projects so | have been out of the officea
lithe (ately, But | did speak with my boss shout thie project and while a litte skeptical at first we do think ihis
is' something wecould possibly work on. However, I'm sending Maj Bartelt the e-mail from you and | will
see1f he can run Lhis idea through Headquarters and the Recruit depot while | am gone. | do depan
lomorrow and retumto work the foliowlng Tuesday. | will give the Major your contact information as well.

The main concern will be thet it takes 40  make a basically trained Marine and it Is not something
you can just fake. | think our answer to that  is a team of very qualified and dedicated Marines can take a
guy off the streets and train him into @ Maripe in terms of drill, discipline and physical altnbutes.

dere 32
As far as follow-on training... Ca

Uponcompletingtwelve weeks of basic training, tha new Marines receive 10 days of lsave. Then they
attend Marine Combat Training (MCT) for about a month {unless they are an infantry Marine and theygo
straight to the School of Infantry). Then after completing MCT, the Marines attend the applicable schoolfor
their assigned Military Occupational Specialty (MOS school). The length of these schools varias, | don't
think there Is really a‘'show Idea in tarms of MOS. Thatis simply a Marine who is then taught a job...tha:
true testis in becoming a Marine.

Thanks!

7723/2002
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Hs Capt Haney

~---Original Message—--
From: Casey Kriley {mailto:Casey. Kriley@RDFMedia.com]
Sent: Monday, July 22, 2002 11:38 AM
To: Haneysd@hgme.usme.mil
Subject: Just checking In...

Happy Monday!

Just wantedto louch base with you as | believer you ere leaving lown tomorrow. Wondering it you
had a chance to speak with Camp Pendleton and Parris Island re: "Faking It. Also, once someone
becomes a Marine, what happens to them? Are there other specific positions they continua on lo
train for? Would any of these posistions be interesting for us to explore for our faker?

Hope you're having a great dayl
casey kriley- rdf media

r a
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Maj Dave Griesmipr
Bartelt Maj BradS 70% -78Y qy54
From: Dartelt Maj Brad§

Sent: Friday, July 26,20021:15 PM

To: ‘Casey Kiley’
Subjact:  RE: Faking It

Message

‘Casey:

The dates look promising, especially datés with more lead time, Operational tempo for the Corps israther
hectic right ngw. Pamis Island 1s where we train our female recruits. The porirayal of u r  training and the
professionalismof pur instructors and Marines iS paramount. I'm glad you agree. Lal's talk Monday sbout this and
{hieideasyou have for future segments. I'l call then. Havea nice weekend]

SIF, brad
-===-0riginal Message-—--
From: Casey Kriley [mailto: Casey Kriley@RDFMedla.com]

- Sent: Friday, July 26, 2002 12:02 PM
To: Bartel: Maj Brad 5
Subject:RE: Faking It

Major Brad S. Bartelt
Thanks for contacting me. We are doing five segments, each with different slant dates. The shoot length
for each segment is three weeks. The dates we are locking at for the US Marine segment are Sepl. 20°
‘thr Oct. 18 (other pessibilites are: Sept. 9 thru Sept. 27 or Oct. 14 thru Nov, 1.) We are discussing the
idea of working with a woman versus a man. What do you think about this? | believe you only train
women at Paris Island? We have the means to shoot at elther location. As | mentioned ta Captain
Haney, the show Is 60 minutes long and would consist entirely of the transformation of an individual into a
marine. Thetest is the tricky part. We would need lo create a series of tests in which aur "faker" Is mixed
in with real marines and observed by top military personnel. They would not know thal there Is a “fake” in
‘the group. Afterwards, we would disclose to them that there was a fake. They would try and pick them
‘oul. Whether they detect the fake or not, the Marine Corps is prolrayed In a positive light — the sagmsant
would demonstrate how difficult the raining Is as welt as what great instructors there are in the Marina
Corps. This show ts NOT like most reality shows. It has a great deal of integrily, really delving into the
‘details of the featured profession. The British show aired on chenne! four in Britain, a channel that is
considered to bea hipper version of our PBS.
Let'me know if you have any gthier questions. |'ve béen doing quite a bit of research, coming up with ideas
for the segment which 1 would love todiscuss with you at some point. My number is 618-817-5202,
Thanks for your time!

IF1-don't talk to you. before the end of the ddy — have a great weekend!

Casey KrileyAssociateProducer
RDF Media

—~-—-0¢lginal Message—
From: Bartelt Maj Brad S [mailto:BartaitBS@hgmc.usme.mil]
Sent: Friday, July 26,2002 10:46 AM™ ~~ |

To: Casey Krilay
.Subjéct: Faking It

7130/2002
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Casey:

l am  Major Brad Bartel, Director of the Marine Corp's LA. Office. | wanted to touch basa and.
further explore your proposal, plus | need more information. Whiat is the timellnesdeadiinefor yourshool, length ofshooting, ete. The premise of your show and proposal is something we would
consider. Pleasa call/é4mall and we can discuss. Thanks,

SIF, Maj Bartel

‘Major Brad 3. Bartelt
Director, Marine Corps Motion Picture
and Television Liaison Office
10880 Wilshire Blvd, Suite 1230
Los Angeles, CA 20024
(310) 235-7272
cell (310) 628-6253
e-mail: barteltbs@hqme.usme.mil

F13012002


